Social Media and Online Presence Policy and Procedure
(CG1)

Policy Statement
This policy provides a framework for responsible and professional use of social media by employees of Health United, including guidelines specific to digital health discussions.

Scope
This policy applies to patients, staff, management, medical professionals, students and visitors of Health United.

Background
This Social Media Policy and Procedure outline the guidelines and expectations for the use of social media by Health United employees. Social media can significantly impact our reputation, patient relationships and professional standing. Therefore, it is essential that all employees adhere to this policy to ensure responsible and respectful use of social media platforms.

Legislative Requirements
· Privacy Act 1988
· Racial Discrimination Act 1975
· Sex Discrimination Act 1984
· Workplace Health and Safety Act 2011
· Disability Discrimination Act 1992
· Fair Work Act 2009
· Defamation Law
· Copyright Law
· Health Practitioner Regulation National Law (NSW)


Principles that Inform Our Policy
All decision-making regarding our Social Media Procedure is carried out in accordance with the principles of our Social Media Policy.

Personal Use of Social Media
· Employees are free to use social media in their personal capacity, but they must ensure that their online activities do not negatively reflect on Health United or its patients and stakeholders.
· Employees should refrain from posting any content that could be considered offensive, discriminatory, defamatory or otherwise inappropriate.
· Personal opinions shared on social media should be clearly identified as such and should not be mistaken for representing the views of Health United.

Professional Use of Social Media
· Official social media accounts representing Health United must only be managed by authorised personnel.
· All content posted on official Health United accounts must align with our values, mission and professional standards.
· Employees who manage official social media accounts must adhere to Health United’s branding guidelines and obtain approval from management for any significant announcements or promotional activities.

Confidentiality and Privacy
· Employees must respect the confidentiality and privacy of patients, colleagues and stakeholders.
· Confidential information about patients or Health United should never be shared on social media platforms.




Digital Health
· When discussing digital health topics on social media, employees should ensure that the information shared is accurate, evidence-based, and complies with relevant laws and regulations.
· Employees must not disclose patient health information or other sensitive data on social media platforms, even in general discussions about healthcare topics.
· Any engagement in digital health discussions should be done in a professional manner, avoiding conflicts of interest and maintaining respect for differing viewpoints.

Key Terms
	Policy Created/Reviewed
	Modifications
	Next Review Date

	Digital Health
	Digital health refers to the use of information and communications technologies in medicine and other health professions to manage illnesses and health risks.
	National Institute of Health

	Social Media
	Websites and applications that enable users to create and share content or to participate in social networking
	Oxford Dictionary

	Social Media Platform
	Social media platform means any internet-based platform, including those which may be accessed through an app, through which users are able to create and/or share content that is accessible to members of the public and includes but is not limited to, sites such as Facebook, Instagram, Snapchat, TikTok, X, Clubhouse, Pinterest, Tumblr, Google+ and YouTube.
	Law Insider




Links to Other Policies and Documents
· Bullying and Harassment Policy and Procedure
· Accessing an Interpreter or Translator Policy and Procedure
· Code of Conduct Policy and Procedure
· Customer Service Policy and Procedure
· Communications Policy and Procedure

Induction and Ongoing Training
Health United requires that induction and ongoing training of all staff include the Social Media Policy to enable staff to fulfil their roles effectively. In addition, the organisation promotes information sharing at staff meetings, sharing information received from industry trends or changes in legislation and consultation at policy review sessions.

Policy Created/Reviewed
	Policy Created/Reviewed
	Modifications
	Next Review Date

	Implemented April 2024
	
	April 2025



Monitoring, Evaluation and Review
This policy will be reviewed annually or upon the occurrence of any relevant legislative change. Health United management will conduct reviews in consultation with educators at staff meetings.

Social Media Procedure
Authorisation
· Only authorised employees designated by management are permitted to manage official social media accounts on behalf of Health United.
· Employees who wish to create or manage an official social media account for a specific project or initiative must seek approval from the management.


Training and Awareness
· All employees will receive training on this Social Media Policy and Procedure during orientation.
· Regular reminders and updates will be provided to ensure ongoing awareness of social media guidelines and best practices.

Monitoring and Enforcement
· Health United reserves the right to monitor employees’ use of social media to ensure compliance with this policy.
· Violations of this policy may result in disciplinary action, up to and including termination of employment, depending on the severity of the offence.

Compliance
· All employees are expected to familiarise themselves with this Social Media Policy and Procedure and comply with its provisions. Failure to adhere to these guidelines may result in disciplinary action.

Digital Health Guidelines
When engaging in digital health discussions on social media platforms, employees must adhere to the following guidelines:
· Ensure Accuracy: Information shared about healthcare topics should be accurate, evidence-based and sourced from reputable sources.
· Protect Patient Confidentiality: Employees should not disclose any patient health information or other sensitive data on social media platforms. Even in general discussions about healthcare topics, employees must maintain patient confidentiality.
· Maintain Professionalism: All interactions related to digital health should be conducted in a professional manner. Employees should refrain from engaging in personal attacks, inflammatory language or disrespectful behaviour toward others.
· Respect Professional Boundaries: Employees should be mindful of professional boundaries when interacting with patients, colleagues and members of the public on social media. They should avoid providing personalised medical advice and instead encourage individuals to seek guidance from qualified healthcare professionals.
· Declare Conflicts of Interest: If employees have any financial or personal interests that may influence their digital health discussions, they should disclose these conflicts of interest transparently.
· Uphold Health United’s Values: Employees should ensure that their digital health activities align with the values, mission and professional standards of Health United.

